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Trans Idea & Content Company
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M SNS & Digital Media AICH2] CONTENTZt?
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@ TRANS IDEAZ?
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Crossmedia vs. Transmedia
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® Consumer Decision Journey®i| 7|ttst
TRANS IDEA & DIGITAL CONTENT CREATION & PUBLISHING

Paid Content [ Digital Touch Point]
Search Ad . i i
N - . . Website/Landing Pages Newsletter . . E-Commerce Loyalty Program .
Digital Signage . . Social Media _
_ . Mobile Web Community . Brand SNS
Email . Reviews /App.

A(Social Ad Zgh) 31 Party Sites

Web3|te

. Online Event . Survey

Direct Mail . . Agent/Broker Promotlon . Conference

PR . TV . Store / Branch

. Call Center & C/S
Radio . .
Print [ Offline Touch Point ]
OOH . Managed Touch Point
< Source by Crownpeak(Digital Experience Management Company

Earned Touch Point
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SUPERY

*Owned Media Focus
*Trans Media Planning
-Digital & ATL/BTL Synergy
*Plan-Do-See Approach
*Co-Creation

*Content & Ads. Focus
*Influencer Mktg. Z=kn} A5t

Online Agency

Paid Media Focus
*DA/SA/SNS/Mobile--
-Digital Oriented
Execution(Doing) Focus
*In-Sourcing & Out-Sourcing
Advertising Focus
*Viral Mktg. A8 =4

VS.
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FROM SNS
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©

MAN POWER
& NETWORK

Social & DIGITAL O#[22| d&= ¢/et GOOD PARTNERSHIP
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@® SUPERY STRATEGIC METHODOLOGY FOR DIGITAL CAMPAIGN
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- Monitoring & RM
- Analysis & Reporting
- Insight & Feedback &
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CONTENT MEDIA PUBLISHING PLATFORM
Content Creation Media Creation & Publishing Platform Building & Maintenance
4 _ N N i - )

LA 11 /0[HIEAO|E 7|2l /4|2 *Media Creative ‘HEHE ZAHE TS L 2Y
*SNS ZAHI= 7| 2 A2 *Media Planning & Buying <M1 AIO|E 12 & 2
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® SUPERY STAFF2| DIGIAL & SNS/INFLUENCER OFA|& X243 MANPOWER

MAN POWER
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NEWTWORK POWER
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Partner Network

SUCCESS POWER
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PORTFOLIO

* DIGITAL CAMPAIGN(PRODBUCTION])
* SNS MANAGEMENT

* INFLUENCER MARKETING

* DIGITAL FILM

 TOTAL MAINTENTENCE

 MEDIA CONSULTING

- BRAND COMMERCE

 BRAND BUILDING
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2

reddot winner 2021

8A20] 22]2] o= AHY R Als}

&3]

slimpper

=E/(SLIMPPER)

=
SA120] Za|X| eH= AJHY Cixtel B3
2020.09 ~

reve 6438

32,190,925 vont
—F

XHA| O|C{O{HHA AMHS 913t LIS OFO|C|0fot M| F 7| &l RE, 7HY, M, RS, OHAIRIX Tl &
HEol s A7FS HIE 2 AW E 751 HMH|O|X| HMZol| M 212 8l PR, QIZF A Ot 2t
FEME LH, Hol7Ex| MSat oA Rlol Chet Mg ol O[S HIHQZ X|EXQl iE &5 &

RED DOT PRODUCT DESIGN WINNER 2021 =4}

,306



SUPER@BRAND BUILDING



B0 WAO HHA

gzAd
HELLO ANGEL

?_:."E?_ﬂ’g' v

W01 Bl 24 U 2B N

2017.02~08
EE g S2|d MH|A S0l W2 9ol BRAND IDENTITY 2|22t
2| Z2l C|xl2 Solf SeiEo| sy ThK| HE



APPENDIX



SUPERY MANPOWER

0|3} 3EI®
F 9FRUIT Z2fe
M, 2|3 CIX|HE
™, TBWAIBCEE 7|2 2%
uan.dE 8, £+ 20| 3EIE
M CXEHEZ|!L | AlX
T, XtO|FH S L|H 0| M 25t
. BBDO KOREA £l %!
8, frIieto| 18! B
1k HEIXH Z X, Ch2 ‘ v o 23+CD
85E255 H, TBWA = &3 / 81 DDB/ TBWA KORFA / ZHEA|E{ CD
M CHAI }F:j AELC|IQE }—_f \ Y X IDEACOMPANY PROG®!I |\_: ;EIZ’E‘ E | _] = (’FHUU ‘lf“i' CCO'(\/‘)\H
St \ M, CHAl A4=8 =oxtal Zaole , 22 2511}

A, oto|m2! 0pEl

|
= \\iig s
¥, #I{eto] 28! ElF : 1, 4142}0| CHE 3, #1H2}0| CD

A, T




DIX - MAN POWER
Y CHEE

SUPERY CEO

oo
SHOI CHEE coNTENT & CAMPAIGN DIRECTOR

—
- B X0 |H S L] A0 M 20| A} - GENERAL DIRECTOR (2013.02 ~ 2015.08)
MPANY PROG IHELA - IDEA PLANNING DIRECTOR (2011~2012)
WA KOREA INTERACTIVEE! 0~-2011)

, .,l.-_=! (I_\|E__ L“. HE]| I: |‘,‘,I] '{1|_ 00

- JAGUAR LAND ROVER KOREA (2013~)

- SK TELECOM TABLE2016 Z4m|21 (2016~)

- BH=3M SNS B A |21 (2016 ~)

- 812 2212 828 Zn|21 (2017.01~)

- ADIDAS KOREA (2014~2015)

- 1= MCDONALD'S, 310|E T2 (2013~2015)

- GO} DIGITAL POP-UP STORE@CGY (2012~2013)

- CHRIEMEHAl& (2010~2011)

- DIAGEO KOREA GUINNESS (2010~2011)

- BhEGl A QI LIE] /Sl MRS A (2004~2011)

- ARCFEAHE £ SCH| Y 2% (2010~2011)

- BiCHZHI & CIXIE OFAIE! (2004~2007)

- SCiFEEM 2E CIX" 0|1 §(2005)

- BBS2 1943 DIGITAL TRANSFORMATION #4E/(2016)
- SOMH|of/s0te 27t C| X0t 2 HHE (2014)

- HCHFH IS @ EQIALO| = CIX|HOEH e H--E (2007)




DIX- MAN POWER
CONTENT PLANNING TEAM

CONTENT PLANNING 3 TEAM LEADER
DI EI (SENIOR PLANNER & DIRECTOR)

CIXIZEL|L|E| /X0 7LIAH|0|4 £%/BBDO KOREA EIZ / O =10} QIE{=HE|E CHE|
CIXI 0 E/CIX SR X /22 TEBOA -ITE7 |2 - PLANNING Z3 1954}

S H7ICHE 5l TVCF |0l 2

diobE OpL0bE 2020 2| CH=2 Al CIX| = 210 ZT|0l &
Hchzt= o 2l|= oflC)M 3 A O] X" ol £

Tizg g2 Ol X 2ol PM

ML ZE F2fo|=hAE, 2| X|X[2 CIX|E Hm|2l PM
2|0t H7H ZHIY ZHH| QI PM

OFR|TA| T HERA, |5 =, $te HZHCIX|E ZHH|Q! PM
GMCHS AlXt 24E 2009-2010 ZHH|2! PM
SONYZ 2|0t 2010-2013 7+ C|X|E CHEl PM




DIX- MAN POWER
CONTENT PLANNING TEAM

PLANNING 2 TEAM LEADER
Z%Z EIE (SENIOR PLANNER & DIRECTOR)

XPO[AHFLIAIOIM BIE / ALtot0] /I S2HR E OfAI” F3 1234}

\ \\\ \\ \". \".
(LAY
i\ \

2 H(FACEBOOK, BLOG, NSTGRAM 2
il OHAE 7|2l 3 2F, Al Z3H

A

& 5) OAHIE], HZHA (APP) OFAH|E,
Zed

[FoAmol]

AMMAFEE B =7 AMOHE! PM (2022.01 ~ $4XH)

It 2R E HEHA S CX|[E 0EAIE PM (2020)

ST ) SKT | 55 CIX| = 0iA| 210 PM (2019)

Mz AA C|XIE OIS (7| E,SNS, OHA| S) 2 (2019)
SKTSKTOTEEN 5 Z22M, SKT0HE HAEN{DCBEZZM
O[HIEH0|7| 7|=| & 7HE 2 OhA| 20 E& PM (2019)

LG HEHHA AT B2C MALL T2 2 M AIO|E e 9! @ PM (2019)
SKE=ZCESE 22101 CX|E 0p|E PM (2018~2019)

TLPIE CIXE OIS o 2/euatel 20 F3 (2017)

OfC|CA 221! A4 3 CIX|E OfH|E PM (2014~2017)

M E |1 7|2 PM (2014)

FL2IH AXE A4 K2 2 PM (2013)

SookE JE2K @E 7|8 221! S8 0171|E PM (2012)

LGU+Z 1= x4 M|O|Lf, C|=L| 745 AUTOCAMP,

MEXIEXF BRIEC 1HF 2 AHMK|H Q Iat0l TZ2EM J|&l (2011~2012)




DIX- MAN POWER
CONTENT PLANNING TEAM

PLANNING 3 TEAM LEADER
0|83} & & (SENIOR PLANNER & DIRECTOR)

=
TBWA KOREA(OTEAM / IBC TEAM) / 22|13 /IFRUITS / #E HE A A2 H
CIX|E OIS /O E X /22 x SE0HAIE H217|2] - PLANNING 33 154}

(FRAH)

Mroj= 28 22(0FH2015~)
MiojEHEE222|0H2016~)
HERMES KOREA DIGITAL (2016~ )
ADIDAS KOREA DIGITAL & SOCIAL PM
STANDARD CHARTERED BANK DIGITAL PM / MARKET O SE{$ DIGITAL PM
AXA DIRECT / BEHISF / SCIHL|S ETC,

S14H QUL E] (2007~2008)

2013 AR Z H| - ARCEXIE| S 23 A1 8H A 2 Zu{ 2

— —




DIX- MAN POWER
CONTENT CREATIVE TEAM

CONTENT CREATIVE TEAM LEADER
2UZ4 CD (CREATIVE DIRECTOR)
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